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Marketing executive takes the floor for flooring company

Ily Jackie Pilossoph | Contributor

WILMETTE

Doug Stein got into
the flooring and carpet
business by accident.

The cwner of Kashian Bros. said
his friend, who was the former own-
er of the business, asked Stein in
2004 to help turn it arcund.

*The business was being run part-
time," said Stein, who holds an MBA
in marketing, and who spent most of
hiz career in marketing for various
houseware companies. "It became
apparent to me that someone nead-
aed to be focused and on the site at
all times.”

5o, in 2006, Stein bought the
business and became the sole
owWner,

Located on Greenleal Avenue,
just off the beaten path in down-
town Wilmette, Kashian Bros., with
more than 5,000 showroom carpet
samples, sells carpet, area rugs and
wood flooring. The company also
has a huge cleaning business, ser-
vicing carpets, area rugs, air ducts,
and upholstery and refinishing wood
floors.

“Because of the cleaning busi-
ness, we have an ongoing relation-
ship with our customers,” said Stein,
“We're in their homes several times
a year and they become very loval
and they come back to us and tell
people about us,”

Stein said when he started working
at Kashian Bros. almost seven years
ago, he had to learn the carpet busi-
ness, and relied heavily on the help
of two salespeople who have both
worked at the store for 25 plus years.

"Anne and Penmy know every
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product in the showroom. They both
amaze me,” he said. "3omeone can
bring them a piece of carpet from

a closet and say, ‘Do vou still have
this?' and they'll both be able to tell
vou who the mill is, if it’s still avail-
able, and give similar options if it's
not.”

Carrie Portland, who has lived in
her Winnetka home with her family
for eight vears recently built an ad-
dition to the upstairs, and needed

new carpet for four bedrooms.

“I like their layout here,” she said.
“I've been to some other places and
it's not the same. They have every-
thing sitting out here and it makes it
easier to see all the different styles.”

This iz Portland's second time
buying carpet at Kashian Bros. She
said she chose to come back be-
cause the carpet she purchased sev-
en years ago still looks brand new.

“We view our role in this as trying
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to solve our customers' problems,”
said Stein, "We listen to their envi-
ronment. How many kids do they
have? How many pets? How much
traffic in the room? What is the look
and feel they're trying to recreate in
the room? It's really important for us
to find a product to fit their needs.”

Stein considers his business a “small
company,” but said the company has
been first in & lot of ways when it
comes to technology. He said Kashi-
an Bros, was the first to introduce a
wood floor refinishing process that
captures most of the dust, as well as
new UV cured finishes for onsite floor
firishing.

Kashian Bros. was originally built
and started in 1910, and was a rug
cleaning company only. The store
began selling rugs in the "30s. It has
been in the same location since the
mikd *30s.

*It's a challenging business be-
cause we're competing with so many
big companies,” said Stein, “| like the
challenge of going up against them
and being able to beat them because
wa're flexible, our service is personal-
ized, and we're quick to resolve is-
sues and problems that might come
up.”

“Carpet is an investment,” said
Portland, "You don't buy it very of-
ten, so it's a pretty big decision.” Wl



